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2017 was the
year
ever for the
global Toy
Market

Source The NPD Group |
Global toy report 2016 &
St Retail Tracking Service FY
2017



| G12-2017 Key take-away

Toy sales S49BN Nov-Dec lagged behind
(~ +$700MM) (Jan-Oct +3%)

Super Categories &

+8%

Online 27% of U.S.+EU5
sales* ; Offline -1%

Collectibles 8% of $ sales Licensed 26% of sales
ROM flat Unlicensed +4%

Source: The NPD Group | Retail Tracking Service G12 FY 2017 | * Consumer Panel
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2017 product trends

Games excl. Non Powered

Vehicles Battling toys

Playset dolls  Miscellaneous

Top gaining subsegments in SMM

Source: The NPD Group [ Retail Tracking Service | FY 2017
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] EU8 - Top 5 new properties

3 brands, 1 movie & 1 TV show
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#Playforward

Innovation & agility

D Digital

Unboxing Grow beyond Fall

-3 Social Media ﬁ Licensing 2.0

+ Sustainability

Traditional play Kidults (12+)
patterns
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| Collectibles: $4BN of $ sales, up +14%

$% of Collectibles / total toys #1 toy in EU5 & U.S.

inspired by unboxing YouTube videos
Marketing online essentially

Canada u.S. GB Spain France Netherlands Mexico Italy Gemany
% Chg +5% +12% +17% +40% +9% +36% +60% +78% +9%

Source: The NPD Group [ Retail Tracking Service * Panel doesn’t cover kiosks| EU8 YTD Dec-17
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| Collectibles 2.0: continued growth through re-
invention
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| US - What influences kids wishlist

Favourite brand & TV ads remain paramount but online
videos are #3

A brand I like 39%
TV ad 37%
Online video 29%
TV I movie 27%

Which of the following influences your
child’s Holiday wishlist?

Source: The NPD Group U.S. omnibus November 2017 survey
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| Social Media acts as catalyst for crazes

X
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RETAIL:
A CHALLENGING ENVIRONMENT



] Context & impact on the distribution in Europe

.

65 y.o+
19% in 2015 (+4 pts vs 2005)

J

Brexit, Turkey & Russia, nationalism in
Spain, refuge & terrorism

.

J

.

18,7%
(+4 points vs 2007)

J

72% of European population live in
urban areas
(vs 50% rest of world)

80% of World population is exposed
to pollution

Ultra-connected, volatile

J

Source: Eurostat
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| EUS - Performance by channel

Hypermarkets lost share in 2017
Pure players & discounters grow fastest

Sales (€%) % Chg

37% Toy Shops 2%
Hypermarkets -5%
Pure Players 13%
Other 3%
Department Stores 2%
Discounters 5%

Source: The NPD Group | Consumer Panel Service | FY 2017 ‘
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| Online: 27% of all toy sales, up +8% in 2017

Source: The NPD Group | Consumer Panel Service | U.S. & EU5 | FY 2017
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| EU5 - Online continues to grow in all countries

Italian online sales continue to grow double-digits & this is expected to continue
as penetration is still lower vs U.K. & Germany

EUS5 € share of online sales by country

39% 39%

GB GE FR IT SP
2017/16
chg % Flat +8% +14% +24% +25%
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DTC

Still a rare concept in toys, DTC is well-developed in other industries we trgck

MARSHALL COHEN
Chief Industry
Advisor
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28%

of sales
+30% YoY
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QUICK LOOK @
JANUARY-APRIL 2018 RESULTS
ITALY



Birthrate: -20% vs. 2008

Italy missing 538K children in total over the last 9 years (vs. a target of 577)

N. birth (K) 2008-2016

o O 503 age 473 e

2008 2009 2010 2011 2012 2013 2014 2015 2016 2017

Source: ISTAT
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| Italy —Jan-Apr +1,1% vs 2017

Timid positive development, maily driven by increase of the ASP: volume sold
are -2% (first time in 4 years).

Excluding seasonal items* the market would have recorded +2,8%.

MI€200

150
100
50
0

Jan-Apr 15 Jan-Apr 16 Jan-Apr 17 Jan-Apr 18

* Toys Ephipany Socks & Easter Eggs Source: The NPD Group | Retail Panel Service | Italy
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| Italy - Top 5 new properties (=nosates during v1o April 2017
4 brands, 1 TV show

Source: The NPD Group | Retail Panel Service | Italy | Jan-Apr 2018
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Thank you!

Apparel
Appliances
Automotive
Beauty

Books

Consumer Electronics
E-commerce
Entertainment
Fashion Accessories
Food Consumption
Foodservice
Footwear

Home

Juvenile Products
Mobile

Office Supplies
Retail

Sports

Technology

'S

Travel Retail
Video Games
Watches / Jewelry
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